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PJSC M.Video (M.Video-Eldorado Group, the Company, or the Group), Russia's
largest consumer electronics retailer by revenue (MOEX: MVID), X5 Retail Group,
Beeline and Hoff announce the creation of a joint project to scout and adopt
innovations. The project, called Retail Innovation Tech Alliance (RITA), is going to
look for new technology solutions both in Russia and on major global start-up
platforms.

The partners will finance the project on equal terms.

RITA's Committee will select a Russian operator that will coordinate activities of
the partners and arrange for the search and selection of promising solutions in
Russia.  The partners also plan to share openly their best practices and case
studies on start-ups.

Leading international accelerator Lafayette Plug and Play is considered to be a
project partner for innovation scouting in Europe, while Axis, another market
leader, may be engaged to look for start-ups in Israel.

The Steering Committee, which will include one representative from each
company, will define RITA's development strategy, approve its budget, and select
winners of joint scouting programmes. These select winners will also be able to
take part in two dedicated programmes of Lafayette Plug&Play in Paris. The plan
for this year is to organise five joint selection rounds both domestically and
abroad.

“Technical innovations are the base of M.Video-Eldorado’s ONE RETAIL strategy
that provides our customers with the best service and assortment. For many
years we have been collaborating with accelerators and venture funds, piloting
and leveraging startup solutions – blockchain, data analysis, biometrics.
Emerging outside of the retail industry, such ideas create new prospects for
developing customer relations, improving efficiency and finding new business
opportunities. Going international and bringing together the expertise of major
innovative companies will help us to take a broader look at the funnel and
applicability of technology, as well as to be more flexible and adaptive to the
needs and expectations of our customers,“ – says Irina Ivanova, Chief Operational
Officer at M.Video-Eldorado Group.
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RITA partners will consider technology solutions in different business areas,
including e-commerce, transport and logistics, consumer experience, quality of
goods, point-of-sale operations, back office automation, marketing, digital
entertainment, Internet of things and others. The new solutions are expected to
boost the efficiency of existing business practices, accelerate and improve the
quality of decision-making, improve customer experience, and create promising
new business models and opportunities.

“Toda, ideas no longer provide a competitive edge as information spreads very
quickly. What really constitutes a competitive edge is the company's ability to
swiftly bring an idea to the market. We believe that openness and partnership
with other market players to search for innovative business ideas create new
opportunities. We are ready for such partnerships and grateful to our partners for
sharing our views. Our tech alliance will become a platform of opportunities for
Russian and international start-ups, as well as a retail innovation hub," – Vladimir
Salakhutdinov, Director of Strategy at X5 Retail Group, commented on the launch
of RITA. – Earlier, X5 Retail Group was the first Russian company to become an
anchor partner of Lafayette Plug and Play in Europe. The three-year agreement
provides for joint innovation scouting all over the world”.

“Along with supporting start-ups as a connectivity provider over several years,
Beeline Innovation Lab acts as a full-fledged partner in the process of creating
high-potential digital products. Beeline is exploring new and promising sources of
revenue, focusing on digital products in such areas as 5G, AdTech/MarTech,
FinTech, Media, AR/VR, home and mobile entertainment, new products for
business, IoT and more. Partnering with key players of the retail market opens up
opportunities for us to create new digital services for business and retail products
that help users to meet their growing everyday needs," said George Held,
Executive Vice President Digital and New Business Development at Beeline.

“Global experience shows that the speed of innovation deployment and the
ability to adapt quickly are an essential competitive advantage that creates new
business opportunities. Hoff has accelerated its digital transformation recently by
optimising all of its business components, as well as by exploring and testing new
tech solutions. RITA is a logical response to market challenges and a tool for
interaction with innovative ecosystems in Russia and other countries. We are
convinced that the alliance will benefit both its partners and the market as a
whole,” – Mikhail Kuchment, co-founder of Hoff, commented on RITA's launch.

 

Contacts for media:

Valeriya Andreeva
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PR department

Tel: +7 (495) 644 28 48

e-mail: pr@mvideo.ru
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